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Abstract While most discussions of corruption focus on administration, 
institutions, the law and public policy, little attention in the debate about 
societal reform is paid to the “internalities” of anti-corruption efforts, spe-
cifically to character-formation and issues of personal and corporate in-
tegrity. While the word “integrity” is frequently mentioned as the goal to 
be achieved through institutional reforms, even in criminal prosecutions, 
the specifically philosophical aspects of character-formation and the de-
velopment of corporate and individual virtues in a rational and systematic 
way tend to be neglected. This paper focuses on the “internalities” of anti-
corruption work with special emphasis on the pre-requisites that need to 
be ensured on behalf of the social elites in order for proper individual and 
collective character- formation to take place throughout the society. The 
author argues that a systematic pursuit of socially recognised virtues, both 
those pertaining to society as a whole and those specific to particular pro-
fessions and social groups, is the most comprehensive and strategically jus-
tified way of pursuing anti-corruption policy, while institutional and penal 
policies can only serve an auxiliary role. The pursuit of institutional and 
criminal justice policies against corruption in a society that is subject to 
increasing relativism with regard to values and morality is at best ineffec-
tive, and at worst socially destructive. Thus the paper suggests a re-exam-
ination of the social discourse on the level of what the author calls “value 
strategy” and the gradual building of a plan to create and solidify specifi-
cally designed features of “corporate character” for key sectors of the so-
ciety. This approach can serve as the main long-term strategy to improve 
the public profile of integrity and reinforce morality in both the public and 
civil sectors.

Keywords Corruption, Value-Strategy, Relativism, Morality, Social Elites, 
Character-Formation, Prosecution, Social Discourse, Corporate Virtue.

Introduction

The institutional context for discussions of corruption portrays it as an 

-

-

popular control of institutions through the independent media, the 
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-

-

-

corrupt, and institutions are there to stop them from actually engaging 

-

-

-

institutional reforms and anti-corruption policies today.

-

-

-

-
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-

because 

-

-

-

late their transactions.

-

-

-

-

-

-

2
-

context here.
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-

-

-

-

another crocodile and rather expel him from the preferred hunting 

emergency health care. This is strongly opposed to ordinary acts of self-

-

-

-

-

-

-

-

ish as neutral from any of the plurality of religious and cultural norma-

-
-
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-
-

assumptions are self-delegitimating, that is, they undermine their 
-

interest -

-

-

-

-

-
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-

-

gard to the human nature. Not surprisingly, such examples tend to oc-

human nature originates from the conceptualisation of man as a rule-

abiding predator

-

-

-

-

-

-

-

social solidarity and trust in 

complex societies that are 

directly identify

-

-

-

-

vis-a-vis
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-

-

-

-

-

-

-

Institutions and trust

formal ones such as trust, to more intimate ones such as sympathy or 

-

-

3 -
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-

-

good character in 

moral expecta-

tion

-

-

forced -

earned

documented grounds. Moralistic trust is simply extended as a matter of 

courtesy and good character.

-

-

dence to found instrumental or strategic trust.
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-

munities is a matter of character, not of calculations of odds, although, 

expectations and facts are closely interconnected. The point of the ex-

-

-

-
-

-
-

-

-
-

-

-

typically not the source of integrity in society, although they may and 
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-

-

-

-
gree of solidarity and mutual trust of those on the inside. Thus Mor-

-

positive love

-

-

-

-

-
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-

-

The value strategy accounts for the 

transformation of character and is a key dynamic process of character 

formation

-

-

-

-

Integrity and character-development

Morality is an internal character trait in that it depends on deep-seated 

-

-

-

a pos-

teriori character of the former and the a priori nature of the latter, is that 

-
-

-
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-

-

-

-

social relationships.

-

-

-

-
-
-

-

-

-
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-

-

-

-

-

-

-

-

4 -
tion here, as they are immaterial for the philosophical aim of the paper, namely 
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-

-

-

-

-

-

-

reason is in the simple fact that high moral standards militate against 

-

ing lost through moral degradation.

-

internal sanction of shame there is no stimulus for corporate character 
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 – -

-

etc.

-

Conclusion

-

-

-

-
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-

-

-

-

-

-

president caught in adultery naturally loses the respect of his citizens, 

-

-

-

are relevant

-

-

rate character throughout the society. A medical profession in a caring 

-

-

A commercial system of medical care, on the other hand, such as those 
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of entrepreneurial character in doctors and nurses. Just as the idea of 

-

-

-

-

-

-

reaucratic characters.

-

-

-

mentum for a dramatic change of personal character. The same prin-

-

-

-

-

-

-

-
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corruption.

-

-

-

-

-

-

-

constitutive -

ral occurrence. The contemporary organic communities, on the other 

-

tion in a non-repressive -

-
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